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KUONI

Travelife is an industry driven system which is a solution to a very important issue: taking care of local communities and the
environment. Communicating Travelife results to our employees, our suppliers, and our customer’s helps us achieve our goal of
fostering a sustainable supply chain.”

Matthias Leisinger, Head of Corporate Responsibility, Kuoni Travel Ltd
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Employees

Sustainable Supply Chain

The label for sustainable hotels worldwide

Human Rights

Kuoni is committed to the Travelife standards for sustainable tourism. The Travelife concept
enables a wide range of standardised social and environmental sustainability criteria to be
maintained and monitored at hotels worldwide. Hotels observing the standards are awarded
the Travelife Gold, Silver or Bronze label, enabling their achievement to be clearly
communicated to Kuoni customers. Travelife is a joint initiative by a number of tour operators
around the world to ensure the systematic management of sustainable performance
throughout the value chain.

http://www.kuoni-corporate-responsibility.com/focus-areas/sustainable-products/sustainable-travel-tips




Thomas Cook Group

“We recognise the importance of supporting our supply chain in their management of
sustainability issues. Travelife is an industry-led scheme which offers businesses a low cost
solution to manage sustainability and offers customers an easy way to identify those businesses.
We are pleased to feature these awards within our brochures and on our website.”

Ruth Holroyd, Head of Sustainability, Thomas Cook Group plc

a Contact us o Downlosds | Search report |m

Thomas Cook Group plc
Sustainability Report 2010
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Our suppliers

The sustainability impacts of the holidays our customers take are tf Spotlight on
shared between us, them and our suppliers. As a large company, q SHIEmEataLy . DU et
- Find out more

we have the opportunity to influence our suppliers to improve
their sustainability performance, as well as the responsibility to

help them do that.

Travelife Partnering with our suppliers

Travelife

Travelife is an industry-wide scheme to encourage hotels and suppliers to manage their sustasinability impacts.
Increasingly, cur companies are promoting Travelife in their supply chains. Suppliers are audited and can win awards
which, when displayed in cur brochures, enable customers to choose this more sustainable accommodation.



o TUI Travel PLC

“We are convinced of the strong link between the long term success of our industry and the
impacts of our holidays on the environment and communities. We strongly recommend that
accommodation providers subscribe to Travelife which offers a cost effective way to manage the
sustainability of the business and to promote its achievements to a wide audience.”

Jane Ashton, Head of Sustainable Development

Some key facts and figures

¢ Thomson's Sensatori resortin Crete achieved financial savings in excess of €100,000
in one year through energy and water efficiency measures and improvements

* Three-quarters of TUI Travel businesses are now highlighting greener, fairer
holidays to customers'

¢ Onein two customers would be willing to book a more sustainable holiday if
available (TUIl Travel international consumer research, 2010)

® There is evidence that our most sustainably-managed hotels are also those which
are delivering higher quality and greater customer satisfaction

Sustainability supplier standards

Environmental and social contractual standards for accommodation suppliers have
been introduced by our Mainstream tour operating businesses and other businesses
across the Group. The minimum contractual standards require each hotelier to initiate
(or continue to develop) a sustainability programme, managing their impacts on the
environment, their employees and the local community.

Click here to view a sample sustainable development contract from TUI Nordic (38KB
PDF)

Sustainability certification schemes
TUI Travel businesses are actively engaging with suppliers to implement environmen tal
tools and sustainability certification schemes.

The Travelife Sustainability System has been adopted by a number of businesses in the
Mainstream Sector and other businesses across the Group. Travelife is ™ -
wide sustainability management system that supports and recognises hotels which
care for the environment, their employees and the destination community. Over 400
hotels achieved Travelife awards by the end of summer 2010. TUI Western Europe has
launched a website for suppliers to encourage support for Travelife
(www.tuigreen.com).

TUI Deutschland awards its most environmentally friendly hotels with the TUI Umwelt
Champion ("Environment Champion’) award. The award system now uses the Travelife
Sustainability System as part of the assessment criteria. Robinson Club Cala Serenain
Mallorca took the top Umwelt Champion award in 2011. For further information dick
here.
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‘Getting our business in order

Being a good partner
Giving something back
Our Human | Nature Promise
That's
Abg* HOLIDAYS |

Our Human | Nature promise is threefold.
We promise to get our own business in order

We are working hard to address our own direct impacts. These are mainly water, energy use
and waste disposal at our head office and of course the many holiday brochures we produce each
year.

We promise to be a good partner

As a tour operator, we actually own very few of the products we sell. We tailor make holidays
put together with flights, hotels and transfers provided for us by third party suppliers. We sell
thousands of different holidays across the world so, although it is indirect, this is actually where we
have some of our biggest impacts and is a big area of focus for us. We are a fair partner and will
always treat our suppliers with respect and honestly. All suppliers operate under a contract and our
Finance department is tasked with ensuring payments are made within target deadlines.

Measure

As part of being a good partner we aim 1
sustainable. We audit our hotel suppli
see www .itsdtravel.com) . This schem
of community support. Successful hotels

rk with our suppliers to encourage them to be m
s under the Travelife Sustainability Scheme (for more info
ssesses hotels for environmental impact, staff relation
alify for a bronze, silver or gold Travelife /

VIRGIN HOLIDAYS

Travelife awards feature in all our brochures and
across our website, giving consumers the
information they need to make more responsible
holiday choices.”

Rachel McCaffery, Corporate Responsibility
Manager, Virgin Holidays, UK

Why Virgin Holidays?

We're the largest, most successful transatlantic tour operator,
and the market leader for travel to the USA and the Caribbean.

We've been arranging holidays since 1985 and offer bespoke
holiday experiences throughout the world, from Mumbai and
Malaysia to Antigua and Alaska, backed up with exclusive travel
intelligence and excellent, innovative, customer service.




Thomson

holiday types

You are here: Home +» Aboutus = Responsible tourism

Company details

Responsible Tourism

As a part of one of the world’s leading

travel companies, we understand that
Travel shops holidays come at a price to the
Thomson airways environment. Every time we travel, our
carbon footprints plot a pathway round
the globe. Which is why we’re committed
Ski carzers to being cleaner, greener and promoting
Responsible tourism sustainable and responsible tourism_

Ski holiday brands

Holiday Protection

Sister companies

Epsalt Travelife

DSUK In all of our destinations we're working with hotels to reduce

the effect we have on the environment. In fact, we are one of
the first holiday companies to ask all our hotels to sign up to
Travelife.

Travelife is a system developed by UK holiday companies,
ABRTA and other experts to help measure and award hotels
that do their bit for the environment and local communities.
Things like reducing energy and water usage, buying local
produce, having a recycling policy and ensuring employees
have fair working conditions.

Travelife provide help and advice as to how businesses can
improve themselves. Once they've implemented some
changes they can then apply for an audit where they have the
opportunity to gain bronze, silver or gold sustainability
awards.

‘We're delighted that the Sunstar Hotel in Grindelwald is the
first of our hotels to achieve a Travelife Award (Silver). Cur

vision for the future is that all our hotels will follow their lead. m

TUI Travel’s commitment

TUI UK & Ireland is part of the TUI Travel Group of companies, b I homso"
which is listed on the FTSE4Cood Index in recognition of its
commitment to sustainable development. . - .

W
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Press Release

First Choice updates all suppliers to subscribe to
Travelife by 2011
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2nd July 2010
First Choice updates all suppliers to subscribe to Travelife by 2011

A first for the mainstream travel industry, First Choice's parent company TUl UK & Ireland has
announced that it has informed all of its suppliers that by May 2011, they will be expected to have
purchased a subscription to the Travelife Sustainability System.

This move comes as an addition to TUI UK & Ireland’'s Sustainable Development Contract
Addendum introduced in 2009. It aims to raise awareness of sustainable tourism and help
hoteliers reduce theirimpact on the environment.

Garry Wilson, Director of Purchasing for TUI UK & Ireland said, “We are working towards having all
of our suppliers Travelife-awarded within five years and have 50% of our custorners staying in
Travelife-awarded hotels by next summer. This updated contract addendum will help us in
achieving these two goals. As one of the UK's leading tour operators, we are committed to setting
the benchmark for the industry and are always looking to build on the steps already taken to reduce
the impact of our operations, and those of our suppliers on the environment. Together with our
suppliers, we can make all areas of our operations more sustainable.”

These two pledges are part of the 20 commitments First Choice and sister company Thomson
outlined this week as part of their Holidays Forever brand. Another commitment is to make it
easier for customers to select a greener holiday. First Choice launched a Greener Holidays
brochure in April 2009 incorporating all Travelife properties in its programme. Thomson will
replicate this and will be launching a similar dedicated online brochure in September.

< Back to Press Releases
< Back to Press Release Archive
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“Through the implementation of sustainable initiatives, last year we reduced our energy consumption by 6%, despite two large hotel
expansions. Travelife has been a great help in increasing public awareness on our impressive sustainability performance."
Karl Thompson, Managing Director of Sandals Resorts

“A common certification scheme regarding social and environmental policy across the industry is a significant and great initiative, and hotels
have much to gain from participating in it.”

Eleni Andreadis, Head of Sustainability of Sani Resorts Greece

“Travelife has given us useful advice on how we can continually enhance what we are doing to become more sustainable. More and more
guests and potential guests are asking us about our ‘sustainability’ credentials. Having Gold Certification helps us to reassure them that
we are industry leaders and totally committed to doing our ‘bit’ to help develop sustainable tourism.”

John G C Wood, General Manager, Movenpick Resort & Spa El Gouna

“By attaining the Travelife Gold award, we at Limak Hotels have proved our environmental awareness and understanding of sustainable
tourism. These awards are indicators of all the work we have done, and for our partners leave no doubt in their minds to choose to
work with us. Travelife helps us not just to minimise impact, but actually to create a positive contribution to nature and the
environment.”

Kaan Kavaloglu, Limak Hotels, General Coordinator

“Sustainability does not have to be expensive. That is why we chose Travelife — a cost effective way to manage and promote sustainability.”
Dirk Robeyns, Operations Manager, Viva Hotels, Spain

“The Travelife sustainability scheme has assisted us in not only marketing but in reminding us of the importance of the many facets of being
sustainable and in managing them in the day to day operations of the property.”
Jenni Wilson, Guest Services, Southern Palms Beach Club
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 “We believe tourism can enhance the lives of local communities and their
environment which is why sustainability of destinations is the core to our
vision. Travelife enables tour operators and accommodation providers to
drive this forward. This is why we are proud to promote this excellent
initiative to the industry and to promote the achievements of Travelife
properties to consumers too.”
Mark Tanzer, Chief Executive, ABTA The Travel Association

“For us it has been a logical step to promote Travelife to our members,
since this is a cost efficient and effective tool for managing the supply
chain of sustainable tourism business worldwide. Travelife will enable our
tour operators to inform holidaymakers on responsible holiday choices.”
Frank Oostdam, Director of ANVR The Dutch Association of Travel Agents
and Tour Operators
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e Great experience on sustainability issues

* Great experience on environmental management
* Great experience on social and staff treatment

e Ability to work online

* Low prices

Contact info@greenhotels.gr and check our
attached brochure




